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Kypc 1 Kypc 2 Kypc 3 Kypc 4
- - - - dopMbl NpoM. aTT. 3.& Wroro akap.4acos Cemect | CemecT | Cemecr | Cemect | Cemect | Cemect | Cemecr [ Cemect
p1 p2 p3 p4 p5 p6 p7 p8
Cuwra k3a 3aver ¢ kcney kcney Mo KoHT KoHT n
- Tb B NHpekc HanmeHoBaHue 3auer KP P dakT P ! Ayn. CcpP p: 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e.
nname MeH ou. THoe THoe nnaHy pab. ponb | moarot
Bnok 1.AucumnnauHbl (Moaynn) 198 198 7128 | 7128 | 2852 | 2852 | 3694 582 33 26 31 23 26 19 29 11
0O6s3aTenbHasn YacTb 136 136 4896 | 4896 | 2012 | 2012 | 2466 418 31 22 31 20 11 6 9
B51.0.01 dunocodus / Philosophy 1 2 2 72 72 42 42 12 18 2
+ |b61.0.02 WcTopus Poccum / Russian History 2 1 4 4 144 144 116 116 10 18 2 2
+ |[B1.0.03 Bceobuas ucropus / General History 1 3 3 108 108 42 42 48 18 3
+ |b61.0.04 MHocTpaHHbI s13bIk / Foreign Language 23 1 9 9 324 324 126 126 162 36 3 3 3
+ |B1.0.05 Pycckuii a3bIk 1 KynbTypa peumn / Russian Language 1 2 2 7 7 28 28 44 2
and Culture of Speech
+ |61.0.06 iitais;;mocm XusHeaesTensHoctu / Safety of Vital 1 2 2 7 7 28 28 44 2
+ |s1.0.07 OCHo_Bbl poccuiickoro npasa / Fundamentals of 2 2 2 7 7 28 28 44 2
Russian Law
+ |[B1.0.08 MeHepxMeHT / Management 2 2 2 72 72 42 42 12 18 2
+ |[B1.0.09 SkoHoMuka / Economics 1 2 2 72 72 32 32 40 2
+ |[B1.0.10 Coumonorus / Sociology 1 3 3 108 108 42 42 48 18 3
+ |b1.0.11 Mcuxonorus / Psychology 2 3 3 108 108 42 42 66 3
+ |b61.0.12 KynbTyponorus / Culturology 1 3 3 108 108 42 42 66 3
+ |[B1.0.13 Monutonorus / Political Science 1 3 3 108 108 42 42 48 18 3
+ |[B1.0.14 MatemaTtuka / Mathematics 2 3 3 108 108 42 42 66 3
+ |st.0.15 OcHoBbI Teopmm KoMMyHuKaummn / Fundamentals of 1 3 3 108 108 2 2 66 3
Communication Theory
+ |b61.0.16 Teopust koMMyHMkauum / Communication Theory 2 108 108 42 42 48 18 3
MHbopMaLUroHHble TeXHONMOrMK U 6a3bl JaHHbIX B
+ |[B1.0.17 NpUKNaaHbIX KOMMyHMKaumsx / Information 2 3 3 108 108 42 42 66 3
Technology and Databases in Applied Communications
Pycckoe 1 MMpOBOe MCKYCCTBO B KOMMYHUKALIMAX /
+ |pLO18 Russian and World Art in Communications 3 3 3 108 108 42 42 66 3
+ |s1.0.19 Teopusi VllnpaKTVIKa MapkeTuHra / Theory and Practice 4 3 6 6 216 216 84 84 114 18 3 3
of Marketing
MapkeTuHroBble UCCIef0BaHUA U
CUTYaLMOHHbBI aHa/IU3 B PeK/laMe 1 CBA3AX C
+ |b61.0.20 obuwecrBeHHocTblo / Marketing Research and 3 4 7 7 252 252 98 98 136 18 4 3
Situational Analysis in Advertising and Public
Relations
MapKeTUHroBble UCCNEAOBaHUS U CUTYaLIMOHHbIN
+ [61.0.20.01 aHanus / Marketing Research and Situational Analysis 3 4 4 144 144 36 56 70 18 4
+ |61.0.20.02 Vlccn_enosaﬁm B CBA35IX C 06LLEeCTBEHHOCTbIO / Public 4 3 3 108 108 2 2 66 3
Relations Research
lMcuxonorvs peknaMbl U CBsi3eii ¢ 06LUECTBEHHOCTbIO /
+ [prO2t Psychology of Advertising and Public Relations 3 3 3 108 108 42 42 8 18 3
Couponorus peknambl U CBA3EN € 06LWECTBEHHOCTbIO /
+ [proz2 Sociology of Advertising and Public Relations 3 3 3 108 108 42 42 48 18 3
+ |61.0.23 Bu3yanbHble koMMyHukaumm / Visual Communications 4 4 4 144 144 56 56 70 18 4
+ |B1.0.24 PyCCKa.ﬂ 1 3apy6e>'fHaﬂ JMTERaTypa B KOMMYHMK@UNAX 4 3 3 108 108 42 42 48 18 3
/ Russian and Foreign Literature in Communications
+ |s1.025 Teopus 1 npakTMka ces3eil ¢ o6mgcrsenHocmo / 4 3 6 6 216 216 84 84 114 18 3 3
Theory and Practice of Public Relations
+ |61.0.26 Teopmg M npakTuka peknambl / Theory and Practice of 4 3 4 7 7 252 252 70 70 162 20 3 4
Advertising




TpaBoBOE perynMpoBaHue pexraMbl v CBA3EN C

+ |B61.0.27 obLiecTBeHHOCTbIO / Legal Regulation of Advertising 3 3 108 108 42 42 66
and Public Relations
STUYecKoe perynvpoBaHue peknambl U CBs3ei C
+ |[B1.0.28 obLiectseHHoCTbO / Ethical Regulation of Advertising 3 3 3 108 108 42 42 66
and Public Relations
+ |b61.0.29 Lincdposble kommyHukaumm / Digital Communications 5 3 3 108 108 42 42 48 18 3
+ 51030 MHTerpmposz_ﬂHHble KOMMyHMKaumm / Integrated 6 7 7 252 252 70 70 162 20 3 4
Communications
PeueBble KOMMyHUKaLWK B CBSA35X C O6LLECTBEHHOCTbIO
+ |b1.0.31 n pekname / Speech Communications in Public 5 3 3 108 108 42 42 48 18 3
Relations and Advertising
+ |s1.032 Teopusi ¥ MPaKTUKa MEANaKoMMyHUKaLWH / Theory 6 5 4 4 144 144 56 56 70 18 2 2
and Practice of Media Communications
+ |61.0.33 Teopym 7] npaKTM_Ka_neperosopos / Theory and 3 3 108 108 2 2 66
Practice of Negotiations
MeHemKMEHT B pekiiame 1 CBA3sX C 06LLEeCTBEHHOCTbIO
+ (B34 / Management in Advertising and Public Relations 3 3 108 108 42 42 66
OpraHu3auus U npoBeaeHue
+ |51.035 KOMMYHWKAUMOHHBIX KaMnaHuii / Or_ganlzatlon 77 6 6 216 216 84 84 %6 36 6
and Implementation of Communication
Campaigns
OpraHu3auus 1 NpoBeAeHNe KOMMYHWUKALIMOHHbIX
+ |61.0.35.01 kamnanvid B pewiame / Organization and 7 3 3 108 108 42 42 48 18 3
Implementation of Communication Campaigns in
Advertising
OpraHu3auus 1 NpoBeAeHNe KOMMYHWKALMOHHbIX
+ |61.0.35.02 KBMIIaHVHA B CBA3AX C OBILECTBEHHOCTBIO / 7 3 3 108 | 108 4 4 48 18 3
Organization and Implementation of Communication
Campaigns in Public Relations
OCHOBbI YNpaB/eHnst NPOeKTaMmn B pekiame 1 CBA3sX C
+ |B1.0.36 obLectBeHHoCTbIO / Fundamentals of Project 3 3 108 108 42 42 66 3
Management in Advertising and Public Relations
+ |s1.037 g);gliquKaﬂ KynbTypa v cnopt / Physical Culture and 12 2 2 7 7 68 68 4
OCHOBbI POCCHIACKOI rOCYapCTBEHHOCTY /
+ |pLO38 Fundamentals of Russian Statehood ! 2 2 72 72 60 60 12
Yacrb, hopMmpyemas yuacTHUKaMu o6pasoBaTesibHbIX OTHOLIEHWI 62 62 2232 | 2232 840 840 1228 164 15 13 20
McTopus peknambl U CBs3eil ¢ 06LLECTBEHHOCTbIO /
+ [pLBO History of Advertising and Public Relations 2 4 4 144 144 8 28 % 2
+ |B1.B.02 BpeHaunHr / Branding 5 3 3 108 108 42 42 48 18 3
+ |pLB.03 VI_c-ropm BMBya}jleI_:IX KOMMyHMKauwit / History of 5 3 3 108 108 2 2 48 18 3
Visual Communications
+ |b1.B.04 Konupaitunr / Copywriting 3 3 108 108 42 42 66 3
[NnUTY-apT 1 Apyrue HectTaHAapTHbIE NPUEMbI B
+ |B1.B.05 pekname / Glitch Art and Other Non-standard 6 4 4 144 144 56 56 70 18 4
Advertising Technigues
CeMMOTHKA B BU3YanbHbIX KOMMYHUKALMAX U
+ |[B1.B.06 6peHauHre / Semiotics in Visual Communications and 6 3 3 108 108 42 42 48 18 3
Branding
YnpasneHve uMmaxem B 0Tpacsx u cdepax
+ |B1.B.07 nesitenbHocTn / Image Management in Industries and 6 3 3 108 108 42 42 48 18 3
Activities
+ |61.B.08 Ouem(a. addekTnBHOCTM 6peHaa / Brand Performance 7 3 3 108 108 2 0 48 18 3
Evaluation
B51.B.09 KoHcantuHr B 6penauHre / Branding Consulting 7 3 3 108 108 42 42 48 18 3
b1.B.10 AyauT 6penpa / Brand Audit 8 3 3 108 108 42 42 48 18
+ |siBa1 3KOHOMVI!(a KOMMYHVKaLIMOHHOTO areHTCTsa / 3 3 108 108 2 2 66 3
Communication Agency economics
+ |Bl1.B.12 MepawmannaHuposaHue / Media Planning 3 3 108 108 42 42 66 3




TexHonMornm cesizeli ¢ 06LLECTBEHHOCTBIO 1
+ |1B13 B3AUMOOTHOLLIEHHH € FOCYAAPCTBEHHBIMA OpraHaMy 7 3 3 108 108 2 2 66 3
Bnactv / Technologies of Public Relations and
Relations with State Authorities
+ |61B.14 Tunorpaduka M_(bpreHHbm ctunb / Typography and 7 3 3 108 108 2 2 66 3
Corporate Identity
+ |(B1.B.4B.01 SneKTUBHbIE AUCLMIIMHDBI (MOAyK) 2 2 72 72 28 28 44
+ |sL.B.AB.OLOL OCHOBb.I npo<bec.c1.40Haanom nestenbHocTh / Basics of 2 2 7 7 28 28 44
Professional Activity
- b51.B.AB.01.02 [Pycckuit si3blk / Russian Language 2 2 72 72 28 28 44
6 : AzanTaums K NnpoeccMoHanbHol AesTenbHOCTH /
B1.8.18.01.03 Adaptation to Professional Activity 2 2 72 72 28 28 44
6 AfanTuBHble MHDOPMALIMOHHO-KOMMYHUKALIMOHHbIE
- |61.8.1B.01.04 TexHornoruy B npo_(beccmouanbnom AeATenbHOCTU / 2 2 7 7 28 28 44
Adaptive Information and Communication
Technologies in Professional Activity
+ |b61.B.4B.02 dneKTUBHbIE AUCLUNINHBI (MOAYH) 5 3 3 108 108 42 42 66
+ |s1.B.aB.02.01 YHp?BﬂeHMe KOHTEHTOM B CoLManbHbIX ceTsix / Social 5 3 3 108 108 2 2 66
Media Content Management
- |s1.8.18.02.02 KOMMyHVI.KaLl.VIVI B coumanbHbIx ceTsx / Social Media 5 3 3 108 108 2 2 66
Communications
+ |b61.B.4B.03 dneKTUBHbIE AUCLUIINHBI (MOAYH) 2 2 72 72 28 28 44 2
651.B.4B.03.01 [MpoekTupoBaHue 6peHaa / Brand Design 2 2 72 72 28 28 44 2
- |b1.B.AB.03.02 [HeiMuHr / Naming 2 2 72 72 28 28 44 2
+ |b61.B.AB.04 dneKTUBHbIE AUCLUNINHBI (MOAYN) 7 3 3 108 108 42 42 66 3
+ |61.8.1B.04.01 Y|.'|paBneHV|e penyTauuoHbIMM puckamu / Reputational 7 3 3 108 108 2 2 66 3
Risk Management
- |s1.8.18.04.02 PenyTauvoHHbI MeHemxMeHT / Reputation 7 3 3 108 108 2 2 66 3
Management
+ |b61.B.AB.05 dneKTUBHbIE AUCLUNINHBI (MOAYH) 2 2 72 72 28 28 44
- 51.B.0B.05.01 [FeHepaTuBHbIV An3aiiH / Generative Design 2 2 72 72 28 28 44
+ |B1.B.AB.05.02 [Mponepestuka / Propaedeutics 2 2 72 72 28 28 44
51.B.B.06 dneKTUBHbIE AUCLUNINHBI (MOAYN) 4 3 3 108 108 42 42 66
+ |61.8.18.06.01 MckyccTBo Kak CPEACTBO KOMMYHVKaLWi /Artasa 4 3 3 108 108 2 2 66
Means of Communication
Lincdposoe v nocTumdpoBoe UCKYCCTBO B PEKIAMHOM
- B51.B.AB.06.02 [npowu3soactse / Digital and Post-Digital Art in 4 3 3 108 108 42 42 66
Advertising Production
+ |(B1.B.4B.07 SneKTUBHbIE AUCLMIIMHDBI (MoAyK) 3 3 108 108 42 42 66 3
OCHOBbI MOHTaXa ayauoBKU3yanbHOro MaTepuana /
+ |51.B.AB.07.01 Fundamentals of Audiovisual Editing 3 3 108 108 42 42 66 3
: 51.8.18.07.02 PgﬂammpqsaHme doTo-Buaeomatepuanos / Photo and 3 3 108 108 2 2 66 3
Video Editing
Bnok 2.MpakTuka 33 33 1188 1188 132 1056 1188 12 3
06s3aTenbHasn YacTb 15 15 540 540 60 480 540 3 3
+ 20010 I'Ipo¢e<;cmonaano-osHaKomm‘ganaﬂ npakTuka / 4 6 6 216 216 24 192 216
Professional Introductory Practice
+ |62.0.02(M) HayuyHo-uccnegoBatenbckas pabota / Research Work 567 9 9 324 324 36 288 324 3 3
Yactb, opMupyemas yuacTHMKaMmn o6pa3oBaTesibHbIX OTHOLIEHU 18 18 648 648 72 576 648 9
+ |s2.B.01(M) IPOGECCUOHANLHO-TBOPYECKas NPAKTUKa / 6 9 9 324 324 36 288 324 9
Professional Creative Practice
+ |B2.B.02(M) MpeaavnnomHas npakTuka / Pre-diploma Practice 8 9 9 324 324 36 288 324
Bnok 3.lfocyaapcTBeHHasi UTorosas atrecraums 9 9 324 324 16 308
06s3aTenbHasn YacTb 9 9 324 324 16 308
+ |3.0.01(n MoaroToBka Kk CAaue 1 clava rocyAapCTBeHHOro 3 3 108 108 05 1075
3k3aMeHa / Preparation and Passing State Exam




MoaroToBka K Npoueaype 3aluuThl U 3alumTa

+ |B63.0.02(4) BbIMYCKHO KBanubuKaLMOHHON paboTsl / Preparation 6 6 216 216 15.5 200.5
and Defense of the Final Qualification Work
BNoK 4.9neKTUBHbIe AUCLMII/IMHDBI N0 (PU3NMUECKON Ky/ibType U CnopTy 328 328 104 104 224
SneKTUBHbIE ANCLIMIMINHBI MO (PU3NYECKOI KybType 1
+ |B4.01 cnopty / Elective Disciplines in Physical Culture and 123456 328 328 104 104 224
Sports
OTA.PaKynbTaTUBHbIE AUCLMIIMHDBI (MOAYNN) 2 2 72 72 28 28 44 2
Yacrb, hopMupyemas yuacTHMKaMn 06pasoBaTesibHbIX OTHOLUEHU 2 2 72 72 28 28 44 2
+ |0TA.B.AB.01 ®dakynbTaTUBHbIE AUCLIMIINHBI (MOAYIN) 2 2 2 72 72 28 28 44 2
MHTepMeananbHOCTb XyA0XXECTBEHHOTO NPOM3BEAEHNS
+ |®TA.B.AB.01.01 / Tntermediality of a Work of Art 2 2 2 72 72 28 28 44 2
Menuaskonorusi U coBpeMeHHoe UHGOpMaLUMoHHoe
- ®T/.B.[1B.01.02 |npocTtpaHcTBo / Media Ecology and Modern 2 2 2 72 72 28 28 44 2
Information Space
Pa6oTa co crioHcopaMu B NpoeKTax ryMaHUTapHow
- |®TA.B.AB.01.03 |cdepbl / Working with Sponsors in Humanitarian 2 2 2 72 72 28 28 44 2
Projects
Lincdposas kynbTypa: MUp U YenoBek B HOBOM
- OT/.B.[1B.01.04 |peansHocTh / Digital Culture: the Peace and Man in 2 2 2 72 72 28 28 44 2

the New Reality
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